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Bringing a drug successfully to the market is a lot 
like delivering the perfect meal to the table. 
Here we celebrate those fresh tastes which received 

the thumbs up from our restaurant critics, taking a look at 
the industry’s success stories of 2019 – the drugs which were 
launched onto the market for the first time during the year.

New Active
Substances (NAS) 
Launched During 2019

After 2018’s glut, the harvest reaped returns to a more regular output

Apertif 
49 New Active Substance Launches

Novartis becomes head chef, 
launching no fewer than five NASs 

Hors D’oeuvre
The 2019 NAS Statistics

Dessert

So, there is still considerable failure at Phase II,
where there is arguably the biggest productivity challenge
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Chef de cuisine last year 
beyond doubt was 

Novartis, 
which brought the biggest 

haul of new drugs to 
market, matching its 

position as the company 
with the largest pipeline.

Two Japanese firms grabbed 
the other podium positions:

Astellas and 
Daiichi Sankyo. 
Both companies delivered 
three NASs to their home 
market, while launching 

one drug in the US.

Overall, it was a worse 
year for the Top 10, which 

only contributed 

13 of 2019’s 
NASs, 

far fewer than the 
18 launched by these 
companies in 2018. 

Main Meal
Cancer still flavour of the month, 

with almost a third of all NASs 

Cancer has 
taken a larger 
slice of the pie 

in 2019, 
with a share that’s closer 
to its overall share of the 

pipeline. 

Losing out 
hugely in 
2019 were 

anti-infectives, 
which matched cancer’s 
17 NASs in 2018, but last 
year only produced five. 

Presumably the 
current COVID-19 

panic might help to 
facilitate a bounce 
back in this area 

this year.

Pharma’s largest franchises seem to be coming off the boil somewhat.

The US continues
to dominate

as the siting for
pharma’s debuts

A Parting Toast
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VaccinesOther NASs

Following an undeniably vintage year, with a record-breaking 68 NAS launches in 
2018, it’s perhaps not surprising that 2019’s crop of NASs numbered a bit fewer 
than in 2018.

Last year’s bounty remains very respectable and wasn’t bolstered by a large number 
of vaccines. In fact, the number of non-vaccine NASs hitting the shelves in 2019 
was the third best year of the millennium.

It’s not always about the size of your portion that makes for a good culinary experience. 
And quality, in terms of the percentage of drugs which are novel, made a much better 
showing in 2019 than in the previous year, making it actually something of a year to savour.

Company

Novartis
Astellas
Daiichi Sankyo
AbbVie
Roche
Johnson & Johnson
Bristol-Myers Squibb
Eli Lilly
GlaxoSmithKline
Takeda
Merck & Co
AstraZeneca
Pfizer

Number of NAS 
Launches 2019

5
4 
4
2 
2 
2 
2
1 
1
1
0 
0
0

Position by 
Pipeline Size

1
20
17
16
5
4
3
10
9
2
8
7
6

29 of the 49 NASs, or 59%, 
debuted in the US, with 

no other country coming close, 
and at a similar proportion to 2018. 

Japan was again that distant 
second placer, and China 

maintained its ranking as third.

While 2018 activity was 
spread across 20 different 
territories, NAS launches 

occurred in just eight last year – 
this is primarily due to a 

dearth of debuts in Europe.

2019’s 49 new pharma goodies 
may not have quite reached 
the dizzy heights of 2018, 
but there’s no danger
of pharma investors
going hungry on this 
performance and there 
was much to raise a glass to.
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